
Sector Studies: Clothing Retail Chains, November 2013

TABLE OF CONTENTS

5.6 International trade in clothing................................ 45

5.7 Structure of clothing & footwear imports.............. 46

5.8 Structure of clothing & footwear exports............... 47

5.9 Porter's five forces.................................................. 48

6. INTERNATIONAL MARKET........................................ 51

6.1 Turnover indicator in clothing retail chains in EU-
27…................................................................................

52

6.2 Clothing consumption expenditure of households
in the EU-27 …............................................................... 

53

6.3 Clothing consumption expenditure in the EU-27
per capita..........………………………….................................

54

6.4 Clothing consumption expenditure in countries of 
the EU-27 per capita………………………………………..………..

55

6.5 Clothing consumption expenditure in selected 
countries of the EU-27 per capita………………………………

56

6.6 Clothing retail sales in the United 
States.............................................................................

58

6.7 Woman’s clothing retail sales in the United 
States………………............................................................

59

6.8 Clothing industry revenue in the EU-27…............... 60

6.9 Investments in clothing industry in the EU-27…….. 61

6.10 Number of companies and employees in the EU-
27………………………..........................................................

62

SYNOPSIS................................................................... 5

INTRODUCTION......................................................... 7

1. GENERAL INFORMATION...................................... 8

1.1 Definition ............................................................ 9

1.2 General data on the industry .............................. 10

2. INSTITUTIONAL FRAMEWORK.............................. 11

3. DEMAND................................................................ 13

3.1 Determinants of demand .................................... 14

3.2 Analysis of selected determinants of demand.… 15

4. SUPPLY................................................................... 27

4.1 Presentation of major enterprises....................... 29

4.2 Financial indicators of the industry ........…………. 33

5 MARKET ................................................................. 39

5.1 Domestic clothing market size ............................ 40

5.2 Domestic clothing consumption.......................... 41

5.3 Market structure.................................................. 42

5.4 Franchising as an expansion method.................. 43

5.5 Domestic clothing production............................. 44

1



Sector Studies: Clothing Retail Chains, November 2013

TABLE OF CONTENTS

6.11 Main trading partners in the EU-27................... 63

6.12 International trade in the EU-27........................ 64

7. CONCLUSIONS – PROSPECTS................................. 65

7.1 SWOT Analysis..................................................... 66

7.2 Main findings – Prospects.................................... 67

ANNEX ....................................................................... 69
Financial ratios of major enterprises of the 
industry……………………................................................

A.Capital structure indicators and financial 
leverage..................................................................... 70

B. Liquidity indicators ................................................ 85

C. Activity indicators.................................................. 94

D. Performance indicators......................................... 112

Types of financial indicators...................................... 127

SOURCES & BIBLIOGRAPHY...................................... 129

2


